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Early bird catches the worm!
We at IGA are so excited that spring is upon
us and flowers are in bloom that we are
offering an early bird discount on bookings.
Speak to your rep to find out how much you
can save.

7. BRANDREPUBLIC
Study shows in-game

advertising more effective
than TV by 500%
24 March. LINK

Games Again Defy Economy
19 March. LINK
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Online gaming is driving
internet growth by 50%
18 March. LINK
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No new year is complete without a new
look! Visit our website to see the new
IGA showreel. www.igaworldwide.com

THE TIMES OF INDIA
1/3 of Men 'prefer video
games to sexo
05 April. LINK



http://www.mediaweek.co.uk/news/search/895300/Posterscope-run-in-game-ads-simultaneously-outdoors/
http://www.mediaweek.co.uk/news/search/895300/Posterscope-run-in-game-ads-simultaneously-outdoors/
http://www.igaworldwide.com/
http://www.igaworldwide.com/
http://www.gamesindustry.biz/articles/online-gaming-is-driving-internet-growth
http://www.edge-online.com/news/games-again-defy-economy
http://www.brandrepublic.com/Digital/News/893744/Study-shows-in-game-advertising-effective-TV/?DCMP=EMC-Digital-Bulletin
http://timesofindia.indiatimes.com/articleshow/4354756.cms
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Campaign of the Month

This montho6s campai.gn
in the form of the oh-so-sexy 007,
available on DVD and Blu-Ray.

Agency: Vizeum

Planner: Kathryn Maytham
Title: Account Director
Rep: Richard Yu

Game Release of the Month

ML\ R e
joins the IGA network

ShoweE
in Sony Computer Entertainment America's
(SCEA) best-selling, high-definition baseball

MLBE 09 The S

franchise for PLAYSTATION® 3 ( PS3 E)
system, and the firstBlu-r ay E Di s c¢
SCEA to incorporate dynamic in-game
advertising. Read more here
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Sekiee gy
a gaming evening this month. If

you think your agency would
benefit from this kind of evening,
contact James Salins
jsalins@igaww.com to find out if
we can organise an event for you.

Newer forms of online advertising
are gaining ground, with ads using
sound and video, widgets, in-game
advertising and free gifts on
Facebook proving to be effective

approaches.

Survey by Lightspeed Research and
the Internet Advertising Bureau (IAB)
UK. LINK


http://www.igaworldwide.com/aboutus/pr/pressreleases/mlb-the-show.cfm

